Nanos Economic Monitor

September 21%, 2009

Canadians regaining confidence in strength of economy

METHODOLOGY QUESTION: In the next six months, do you think the Canadian economy will become stronger, weaker or
will there be no change?
To follow is a review of the latest Nanos .
national random telephone survey of 70% 4
1,003 Canadians 18 years of age and
older. It was completed between August 60% -
th nd
28" and September 2", 2009. The
statistics of a random sample of 1,003
respondents is accurate to within 3.1%, 50% 4994 44.9%
19 times out of 20. The margin of accuracy
will be wider for sub samples. Percentages 0% /
may exceed 100 due to rounding. 7
) ? v 35.1%
The research was registered with the 30% -
Marketing Research and Intelligence .
Association of which Nanos is a Gold Seal 25%
Corporate member. 20% -20%
17.6%
10% -
6%
m—2.5%
0% ! ‘
200704 2008Q1 200802 200803 200804 2009Q1 2009Q2 200903
——Stronger == Weaker Nochange = Unsure
CANADIAN ECONOMY
(Canada Atlantic Canada* Quebec Ontario Prairies British Columbia
Response (%) 200902 | 200903 | 200902 | 2009Q3 | 200902 | 2009Q3 | 200902 | 200903 | 200902 | 200903 | 2009Q2 | 2009Q3
* (n=1001) | (n=1003) | (n=99) (n=92) (n=248) | (n=256) | (n=302) | (n=297) | (n=210) [ (n=208) | (n=142) | (n=150)
% % % % % % % % % % % %
Stronger 30.1 449 36.8 45.9 19.4 33,5 377 48.8 29.5 51.0 289 476
Weaker 31.8 17.6 35.5 17.5 25.6 10.8 321 20.5 342 19.8 35.8 203
Therewill be | 3, 35.1 234 332 464 524 284 2.8 336 277 319 292
no change
Unsure 41 25 43 34 8.5 33 18 19 27 15 33 29
Accuracy +3.1 +3.1 +10.0 +10.4 +6.3 +6.2 +5.7 +5.8 +6.9 6.9 +83 +8.1

*Note: small sample — readers should exercise caution
**Note: Percentages may not add up to 100 due to rounding

Media inquiries should be directed to: Nik Nanos at nnanos@nanosresearch.com or (613) 234-4666 x237. Visit the Nanos website to sign up for instant email updates at

www.nanosrearch.com.
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Pessimism on real estate values drops

METHODOLOGY

To follow is a review of the latest Nanos
national random telephone survey of

QUESTION: In the next six months, do you believe that the value of real estate in your

neighbourhood will increase, stay the same or decrease?

70% -
1,003 Canadians 18 years of age and ’
older. It was completed between
August 28" and September 2", 2009. 60% -
The statistics of a random sample of
1,003 respondents is accurate to within . 50.3%
3.1%, 19 times out of 20. The margin of 50% -
accuracy will be wider for sub samples. 40%
Percentages may exceed 100 due to o |
X 40% 399 =
rounding. ?
35.4%
The research was registered with the 30% -
Marketing Research and Intelligence
Association of which Nanos is a Gold .
Seal Corporate member. 20% - 18%
10% A 10.9%
% 3.4%
0%
2008Q2 200803 200804 2009Q1 2009Q2 200903
—— Increase Stay the same Decrease Unsure
REAL ESTATE VALUE
(Canada Atlantic Canada* Quebec Ontario Prairies British Columbia
R - 2009Q2 | 2009Q3 | 2009Q2 | 2009Q3 | 2009Q2 | 2009Q3 | 200902 | 200903 | 2009Q2 | 2009Q3 | 2009Q2 | 2009Q3
esponse(%
(n=1001) | (n=1003) | (n=99) (n=92) | (n=248) | (n=256) [ (n=302) | (n=297) | (n=210) | (n=208) | (n=142) | (n=150)
% % % % % % % % % % % %
Increase 26.1 354 38.1 29.2 1.6 30.1 29.9 379 317 37.1 26.6 41.0
Stay the same 52,6 50.3 443 549 57.2 54.8 53.2 48.2 50.4 53.8 52.2 39.4
Decrease 16.6 10.9 12.0 1.7 247 10.5 1.5 10.8 15.2 8.8 18.7 14.1
Unsure 438 3.4 5.6 4.2 6.5 45 55 3.2 2.8 0.3 2.5 54
Accuracy +3.1 +3.1 +10.0 +10.4 +6.3 +6.2 +5.7 +5.8 +6.9 +6.9 +8.3 +8.1

* Note: Small sample size

**Note: Percentages may not add up to 100 due to rounding

Media inquiries should be directed to: Nik Nanos at nnanos@nanosresearch.com or (613) 234-4666 x237. Visit the Nanos website to sign up for instant email updates at

www.nanosrearch.com.

www.nanosresearch.com




Nanos Economic Monitor

September 21%, 2009

Canadians’ personal debt levels relatively steady

METHODOLOGY QUESTION: In the next six months, do you believe that your personal debt will increase, stay the
same or decrease?
To follow is a review of the latest Nanos .
national random telephone survey of 60% -
1,003 Canadians 18 years of age and
older. It was completed between
August 28" and September 2, 2009. 50% - 493%
The statistics of a random sample of ’
1,003 respondents is accurate to within 3%
3.1%, 19 times out of 20. The margin of 0%
accuracy will be wider for sub samples. °
Percentages may exceed 100 due to
rounding.
30% 979 294%
The research was registered with the \ /
Marketing Research and Intelligence 25% \ —
Association of which Nanos is a Gold
20% -
Seal Corporate member. \
16.1%
10% -
5% 5.2%
0% T T T T
200802 2008Q3 2008Q4 2009Q1 2009Q2 2009Q3
= [ncrease Stay the same Decrease Unsure
PERSONAL DEBT
(anada Atlantic Canada* Quebec Ontario Prairies British Columbia
Response 200902 200903 2009Q2 | 2009Q3 | 2009Q2 | 200903 | 200902 | 2009Q3 | 2009Q2 | 200903 | 200902 | 2009Q3
(%)** (n=1001) | (1=1003) | (1=99) | (1=92) | (n=248) | (n=256) | (1=302) | (1=297) | (n=210) | (n=208) | (n=142) | (n=150)
% % % % % % % % % % % %
Increase 19.5 16.1 2.7 16.4 16.6 9.9 20.5 18.6 228 14.9 15.2 233
Stay the same 50.2 493 0.7 439 55.7 57.9 49.0 493 46.7 489 53.6 384
Decrease 26.0 29.4 314 333 221 26.7 26.7 27.1 27.8 312 25.1 33.6
Unsure 43 52 3.2 6.4 5.6 54 3.8 5.0 27 5.1 6.1 47
Accuracy +3.1 +3.1 +10.0 +10.4 +6.3 +6.2 +5.7 +5.8 +6.9 +6.9 +8.3 +8.1

* Note: Small sample size

**Note: Percentages may not add up to 100 due to rounding

Media inquiries should be directed to: Nik Nanos at nnanos@nanosresearch.com or (613) 234-4666 x237. Visit the Nanos website to sign up for instant email updates

at www.nanosrearch.com.

www.nanosresearch.com
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Canadians’ personal finances stable

METHODOLOGY QUESTION: Thinking of your personal finances, are you better off, worse off or has there been no
change over the past year?
To follow is a review of the latest Nanos 70%
national random telephone survey of ]
1,003 Canadians 18 years of age and older.
[t was completed between August 28" and 60% -
September 2™ 2009. The statistics of a 51.3%
random sample of 1,003 respondents is o | 52% =0
accurate to within 3.1%, 19 times out of 50% -
20. The margin of accuracy will be wider
for sub samples. Percentages may exceed 0% -
100 due to rounding. 33.5%
The research was registered with the 30% - 20%
Marketing Research and Intelligence °
Association of which Nanos is a Gold Seal 20% - .
Corporate member. 16% 14.6%
10% -
3% 0.7%
0%
200704 2008Q1 200802 2008Q3 200804 2009Q1 200902 200903
e Better Off === Worse Off No Change Unsure
PERSONAL FINANCES
(Canada Atlantic Canada* Quebec Ontario Prairies British Columbia
Response 2009Q2 2009Q3 200902 | 200903 | 200902 | 200903 | 200902 | 200903 | 200902 | 200903 | 2009Q2 | 2009Q3
(%) ** (n=1001) | (n=1003) | (n=99) | (n=92) | (n=248) | (n=256) | (n=302) | (n=297) | (n=210) | (n=208) | (n=142) | (n=150)
% % % % % % % % % % % %
Better off 14.8 14.6 214 233 15.8 13.9 10.8 1.8 14.9 16.2 16.5 13.6
Worse off 342 33.5 36.3 27.2 259 253 39.9 383 327 35.8 372 38.8
No change 49.4 513 40.7 473 56.6 60.2 47.8 491 513 47.7 43.5 47.6
Unsure 1.6 0.7 1.6 22 17 0.6 14 0.8 1.1 0.4 2.8 0.0
Accuracy +3.1 +3.1 +10.0 +10.4 +6.3 +6.2 +5.7 +5.8 +6.9 +6.9 +8.3 +8.1
*Note: small sample — readers should exercise caution

**Note: Percentages may not add up to 100 due to rounding

Media inquiries should be directed to: Nik Nanos at nnanos@nanosresearch.com or (613) 234-4666 x237. Visit the Nanos website to sign up for instant email updates at
www.nanosrearch.com.

www.nanosresearch.com
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National job security remains stable

METHODOLOGY

To follow is a review of the latest

QUESTION: Would you describe your job, at this time, as secure, somewhat secure, somewhat not

secure or not at all secure?

Nanos national random telephone 80% -
survey of 1,003 Canadians 18 years of
age and older. It was completed 70% -
between August 28" and September 64% 65.8%
2", 2009. The statistics of a random 60% -
sample of 1,003 respondents is
accurate to within 3.1%, 19 times out 50% -
of 20. The margin of accuracy will be
wider for sub samples. Percentages 40% -
may exceed 100 due to rounding.
30% -
The research was registered with the 20%
Marketing Research and Intelligence 20% - 183%
Association of which Nanos is a Gold 17% T 16.0%
Seal Corporate member. 10% -
0% : :
2008Q2 200803 200804 2009Q1 200902 200903
——Secure/Somewhat secure === Not at all secure/Somewhat not secure Unsure
JOB SECURITY
(anada Atlantic Canada* Quebec Ontario Prairies British Columbia
Response 2009Q2 2009Q3 | 2009Q2 | 2009Q3 | 2009Q2 | 2009Q3 | 2009Q2 | 2009Q3 | 2009Q2 | 2009Q3 | 2009Q2 | 2009Q3
(%)** (n=1001) | (1=1003) | (n=99) | (1=92) | (n=248) | (n=256) | (1=302) | (n=297) | (n=210) | (n=208) | (n=142) | (n=150)
% % % % % % % % % % % %
Secure 45.6 434 46.0 433 43.6 40.7 4.7 46.5 51.9 48.8 48.0 34.1
Somewhat 204 24 259 203 166 20 203 25 235 2.1 19.1 233
secure
Somewhatnot |, 38 3.0 29 78 5.0 5.1 35 5.0 33 6.1 36
secure
Not at al 133 122 138 5.1 17.1 19.1 149 13.0 85 58 .1 1.7
secure
Unsure 15.0 18.3 133 284 14.8 133 18.0 14.4 1.1 19.0 15.7 27.2
Accuracy +3.1 +3.1 +10.0 +10.4 +6.3 +6.2 +5.7 +5.8 +6.9 +6.9 +8.3 +8.1

* Note: Small sample size
**Note: Percentages may not add up to 100 due to rounding

Media inquiries should be directed to: Nik Nanos at nnanos@nanosresearch.com or (613) 234-4666 x237. Visit the Nanos website to sign up for instant email
updates at www.nanosrearch.com.

www.nanosresearch.com







The Nanos Approach

At Nanos Research, we are experts at helping public-facing companies and organizations connect with
the “hearts and minds” of customers or the general public. Our advantage comes from over 20 years
experience in understanding the numbers and building upon them to provide strategic insight and
intelligence in support of our clients” business, marketing, public affairs and communications needs.

Understand Your Challenge

Online Engagement

Qualitative Research Quantitative Research Research

Apply Our Insight to Your Challenge

Executive Briefing Strategic Assessment Mission Planning

A 4

Provide Your Path Forward

Getting Started

At Nanos, we believe that small steps can lead to large insights. We are regularly in the field with a
national omnibus surveys. We’ll sit down with you to learn about your challenges and work on your
challenge together. The results can be used to conduct a strategic assessment of your current
challenge or can be the basis of a broader mission plan for you to achieve your market or mind share
objectives.

The Right Solution for the Right Job

- Strategy Retainer - Focus Groups

- Strategic Assessment - Elite in-depth interviews
- Telephone Surveys - Mystery Shopping

- Online Surveys - Management Consulting

- eDeliberative Polling and Online Dialogue

www.nanosresearch.com




A Trusted Source

Our team is headed by Nik Nanos, a leader in the market and public opinion research industry
recognized for the quality of his work, the insightfulness of his counsel and his professional
integrity. Media organizations regularly call upon Nik Nanos and Nanos Research to capture
the public pulse and analyze complex issues.

| NATIONAL:POST | THE WAL STREET F ¥ m
‘zl —
REUTERS § ) eav SUN MEDIA

CBCNEWS

AP Associated Press & canwest  THE GLOBE AND MAIL m Bloomberg

The Nanos Research Group

Our group of companies is a national team of like-minded research professionals and
organizations bound by a common commitment to quality research, quality service and
superior research outcomes.

NANOS
JENKINS REsEARCH (@)

www.jenkinsresearch.ca . : www.zincresearch.com
@ THINKWELL AN

RESEARCH

www.thinkwellresearch.ca www.justasonmi.com

Contact us today for your next research or strategy project.

John Nanos, Senior Vice President
North America Toll-free 1(888) 737-5505 ext.223
(416) 493-1965 ext. 223
jnanos@nanosresearch.com
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