Nanos National Poll June 8",2009

Majority say Conservative ads ineffective

METHODOLOGY

QUESTION: Would you say the ads were effective, somewhat effective, somewhat ineffective or
Between May 26" and June 1%, 2009, ineffective? [Recall only]
Nanos Research conducted a random
telephone survey of 1,001 Canadians 18 years
and older. A random telephone survey of
1,001 Canadians is accurate plus or minus 3.1
percentage points, 19 times out of 20. For Unsure, 4%
626 respondents aware of the ad, the margin |
of accuracy is plus or minus 3.9 percentage
points, 19 times out of 20. Margins of Effective, 20%
accuracy are wider for subgroup samples.
Readers should note that the data was
weighted for gender and age to match the
(Canadian census results. Results may not add
up to 100% due to rounding.

The research was registered with the Ineffective, 53%
Markgtir)g Reseath and Intglligence
é(s;;g;t:gr:w (;fr]:vblzih Nanos is a Gold Seal Somewhat
effective, 15%
Somewhat
ineffective, 8%
REGIONAL NUMBERS
(Canada Atlantic Canada* Quebec Ontario Western Canada
Responses (%) ** (n=626) (n=61) (n=131) (n=207) (n=227)
% % % % %
Effective 20 16 n 27 21
Somewhat effective 15 18 8 16 19
Somewhat ineffective 8 1 12 7 7
Ineffective 53 60 66 45 51
Unsure 4 5 4 5 3
Net Score -26 -27 -59 =9 -18
Accuracy +39 +12.8 +8.7 +6.9 +6.6

*Note: Small sample — readers should exercise caution.
**Percentages may not add up to 100 due to rounding

Media inquiries should be directed to: Nik Nanos at nnanos@nanosresearch.com or (613) 234-4666 x237. Visit the Nanos website to sign up for instant email updates at
www.nanosrearch.com.

www.nanosresearch.com



(1) NANOS

STAT SHEET - 200906 NANOS POLL

Would you say the ads were effective, somewhat effective, somewhat ineffective or ineffective?
[Recall Only]

Somewhat Somewhat
Total Effective effective ineffective Ineffective Unsure

Responses Percentage Percentage Percentage Percentage Percentage

Region  Canada 200906 626 203 15.2 75 529 40
Atlantic 61 158 176 12 59.9 54
Quebec 131 1.2 7.9 116 65.6 3.7
Ontario 207 265 155 73 454 53
West 227 2.1 186 7.1 50.5 27

Gender ~ Male 312 18.4 163 9.2 53.6 25
Female 314 2.1 14.2 59 522 56

Age 181029 114 19.4 167 28 59.7 14
30039 109 209 15.4 1.0 495 33
40t049 139 2.1 19.7 9.0 443 49
50t059 m 27 12.1 7.8 53.9 35
60 plus 152 17.1 123 7.1 573 6.2

Vote Liberal 226 13.7 13.2 7.6 61.2 43

Profile Conservative Party 177 284 205 84 M3 15
NDP 101 18.4 16.1 6.3 57.1 2.0
Bloc Québécois 34 9.1 8.9 9.1 705 23
Green Party 4 375 103 7.6 38.0 6.6
Undecided 46 185 122 5.7 47.4 16.1

Random Telephone Survey of 1,001 Canadians from May 26" to June 1, 2009.
The margin of accuracy for a sample of 626Canadians who recall advertisement is +3.9%, 19 times out of 20.
www.nanosresearch.com - Page 2




Nanos National Poll

June 8", 2009

Ads have marginal negative impact on Ignatieff

METHODOLOGY

Between May 26" and June 1%, 2009,

Nanos Research conducted a random
telephone survey of 1,001 Canadians 18 years
and older. A random telephone survey of
1,001 Canadians is accurate plus or minus 3.1
percentage points, 19 times out of 20. For
626 respondents aware of the ad, the margin
of accuracy is plus or minus 3.9 percentage
points, 19 times out of 20. Margins of
accuracy are wider for subgroup samples.

QUESTION: Did the advertisement leave you with a positive, somewhat positive, neutral,

somewhat negative or negative impression of Michael Ignatieff? [Recall only]

Positive, 14%

Unsure, 4%

Negative, 22%

Somewhat
Readers should note that the data was w20 L
! positive, 3%
weighted for gender and age to match the s Somewhat
(anadian census results. Results may not add negative, 12%
up to 100% due to rounding.
The research was registered with the
Marketing Research and Intelligence
Association of which Nanos is a Gold Seal
Corporate Member.
Neutral, 45%
REGIONAL NUMBERS
Canada Atlantic Canada* Quebec Ontario Western Canada
Responses (%) ** (n=626) (n=61) (n=131) (n=207) (n=227)
% % % % %
Positive 14 17 17 13 13
Somewhat positive 3 6 4 2 3
Neutral 45 40 53 41 44
Somewhat negative 12 12 12 n 14
Negative 22 16 12 28 24
Unsure 4 n 2 5 2
Net Score -17 -5 -3 -24 -2
Accuracy +39 +128 +8.7 +6.9 +6.6

*Note: Small sample — readers should exercise caution.
**Percentages may not add up to 100 due to rounding

Media inquiries should be directed to: Nik Nanos at nnanos@nanosresearch.com or (613) 234-4666 x237. Visit the Nanos website to sign up for instant email updates at

www.nanosrearch.com.

www.nanosresearch.com



(1) NANOS

STAT SHEET - 200906 NANOS POLL

Did the advertisement leave you with a positive, somewhat positive, neutral, somewhat negative or negative impression of
Michael Ignatieff? [Recall Only]

Somewhat Somewhat
Total Positive positive Neutral negative Negative Unsure
Responses Percentage Percentage Percentage Percentage Percentage Percentage
Region  Canada 200906 626 14.2 33 445 122 217 4.1
Atlantic 61 16.6 57 39.6 1.9 157 10.6
Quebec 131 16.6 41 53.1 124 15 22
Ontario 207 133 22 M. 10.8 27.5 52
West 227 13.0 33 839 135 2.0 24
Gender  Male 312 126 43 46 13.1 220 33
Female 314 15.8 24 443 13 24 48
Age 181029 114 13.9 42 a7 139 22 42
301039 109 15.4 22 527 110 17.6 11
401049 139 15 33 37.7 18.0 254 41
501059 1 14.2 43 482 10.6 206 21
60 plus 152 16.1 28 44.1 7.6 218 7.6
Vote Liberal 26 217 24 472 83 159 45
Profile .
Conservative Party 177 72 49 385 185 2.7 3.1
NDP 101 122 39 46.7 123 27 22
Bloc Québécois 34 15.1 0 57.0 103 176 0
Green Party 41 127 45 457 15.2 182 3.7
Undecided 46 9.1 17 38.8 57 315 13.1

Random Telephone Survey of 1,001 Canadians from May 26" to June 1, 2009.
The margin of accuracy for a sample of 626Canadians who recall the advertisement is +:3.9%, 19 times out of 20.
www.nanosresearch.com - Page 2




Nanos National Poll

June 8", 2009

Ads reflect poorly on Conservatives

METHODOLOGY

Between May 26" and June 1%, 2009,

Nanos Research conducted a random
telephone survey of 1,001 Canadians 18 years
and older. A random telephone survey of
1,001 Canadians is accurate plus or minus 3.1
percentage points, 19 times out of 20. For
625 respondents aware of the ad, the margin
of accuracy is plus or minus 4.0 percentage
points, 19 times out of 20. Margins of
accuracy are wider for subgroup samples.
Readers should note that the data was
weighted for gender and age to match the
(Canadian census results. Results may not add
up to 100% due to rounding.

QUESTION: Did the advertisement leave you with a positive, somewhat positive, neutral,
somewhat negative or negative impression of the Conservatives who paid for the ad? [Recall only]

Unsure, 6%

Positive, 7%
Somewhat
positive, 3% %

Neutral, 20% Negative, 53%
The research was registered with the
Marketing Research and Intelligence
Association of which Nanos is a Gold Seal
Corporate Member.
Somewhat
negative, 12%
REGIONAL NUMBERS
(Canada Atlantic Canada* Quebec Ontario Western Canada
Responses (%) ** (n=625) (n=61) (n=131) (n=206) (n=227)
% % % % %
Positive 7 1 6 5 10
Somewhat positive 3 4 3 1 4
Neutral 20 18 18 22 19
Somewhat negative 12 13 15 10 12
Negative 53 55 56 56 48
Unsure 6 9 3 6 8
Net Score -55 -63 -62 -60 -46
Accuracy +4.0 +128 +8.7 +6.9 +6.6

*Note: Small sample — readers should exercise caution.
**Percentages may not add up to 100 due to rounding

Media inquiries should be directed to: Nik Nanos at nnanos@nanosresearch.com or (613) 234-4666 x237. Visit the Nanos website to sign up for instant email updates at

www.nanosrearch.com.

www.nanosresearch.com



(1) NANOS

STAT SHEET - 200906 NANOS POLL

Did the advertisement leave you with a positive, somewhat positive, neutral, somewhat negative or negative impression of the
Conservatives who paid for the ad? [Recall Only]

Somewhat Somewhat
Total Positive positive Neutral negative Negative Unsure
Responses Percentage Percentage Percentage Percentage Percentage Percentage
Region  (anada 200906 625 6.7 27 19.7 12.1 526 6.2
Atlantic 61 1.2 3.8 184 13.0 54.7 8.8
Quebec 131 6.0 27 17.7 15.1 55.5 3.1
Ontario 206 53 1.1 20 104 55.6 5.6
West 27 9.9 38 19.1 1.8 477 7.8
Gender  Male 312 6.8 24 18.6 9.7 56.0 6.5
Female 313 6.6 3.0 208 14.6 492 59
Age 18t029 114 56 28 20.8 9.7 583 2.8
301039 109 33 33 2.1 15.4 495 55
401049 138 7.4 5.0 24.8 124 4.1 83
50059 m 7.1 14 163 12.8 61.0 14
60 plus 152 9.0 9 14.2 109 54,0 109
Vote Liberal 226 3.8 14 17.6 105 60.6 6.0
Profile .
Conservative Party 177 133 5.0 257 15.1 35.5 5.4
NDP 101 46 34 105 9.7 64.4 75
Bloc Québécois 34 2.1 0 14.4 16.0 67.4 0
Green Party 41 19 29 143 14.8 58.0 8.0
Undecided 45 7.8 0 359 8.4 375 105

Random Telephone Survey of 1,001 Canadians from May 26" to June 1, 2009.
The margin of accuracy for a sample of 625 Canadians who recall the advertisement is +£4.0%, 19 times out of 20.
www.nanosresearch.com - Page 2




