@ NANOS PRESS RELEASE

L ocal newsdrives TV value
Only 12% understand that none of the proceeds of the monthly
cable/satellite TV hill goesto local TV stations

(Ottawa, Canada — January 24, 2008) — A new study of cable/satellite TV subscribers shows
that while alarge majority value local news programs more than any other Canadian
programming and services, few know that none of the proceeds of the monthly cable/satellite
TV bill directly supportslocal TV stations.

In the survey, conducted by Nanos Research, 77% assigned a high or very high value to
having accessto local television news. The intensity of very high value assigned to local TV
news was at least twice that of Canadian drama, specialty stations or high-definition TV.

Reflecting the importance they place on local news, 68% of subscribers assumed that part of
their basic monthly cable/satellite TV bill goesto pay for it —when in fact local stations do
not get any money directly from cable or satellite distributors.

“People truly believe that when they pay their monthly cable/satellite TV bill it supports local
TV news and local programming. In fact only alittle over one of every ten people (12%)
knew that no part of the cable/satellite TV bill goesto local TV stations,” said Nik Nanos,
President of Nanos Research. “It’s quiteironic that the thing they value most — local TV
news, is something they think they are directly financially supporting but in fact they are not.
The research demonstrates that there is an opportunity for Canadians to better understand
their cable/satellite TV bill and what they are directly financially supporting.”

Between December 15" and 22™, 2007 atotal of 1,024 random telephone interviews were
conducted by Nanos Research among English speaking cable/satellite subscribers across
Canada. The survey is accurate £3.1%, 19 times out of 20 and was commissioned by
CTVglobemedia and CanWest MediawWorks.

For the detailed statistical tables please visit the Nanos website at www.nanosresearch.com.

Medialnquiries should be directed to:
Nik Nanos, CMRP
President & CEO
Nanos Research
(613) 234-4666 ext. 237
nnanos@nanosresearch.com



(1) NANOS

On a scale of 1to 5 where 1 is a very low value and 5 is a very high value, what type of value would you place on the following? [ROTATE]

Question - Having local TV news

Total Very low value 2 3 4 Very high value Unsure
Responses Mean Percentage Percentage Percentage Percentage Percentage Percentage
Subscriber Total 1024 413 58 49 1.5 25.5 51.8 6
Cable TV service 701 419 4.6 44 1.4 26.1 532 3
Satellite TV service 323 4.00 8.4 59 1.8 241 48.6 12
Gender Male 411 4,02 6.6 54 134 28.0 46.2 5
Female 613 421 52 4.6 103 23.8 55.5 7
Age 18t024 45 3.93 1.1 0 17.8 26.7 444 0
25t034 104 4N 58 438 8.7 337 46.2 1.0
35t044 197 4,07 4.6 8.1 10.2 29.9 47.2 0
451054 232 413 52 43 14.2 241 513 9
55t0 64 194 414 6.7 4.6 124 20.1 56.2 0
65 or over 162 432 43 3.1 93 222 60.5 6
Refused 92 4.03 7.8 56 10.0 26.7 47.8 22
Education Some high school 62 4.26 6.5 1.6 129 17.7 613 0
Completed high school 158 417 44 32 15.8 22.8 525 13
Some college or university 181 4.16 50 5.0 13.8 21.0 54.1 1.1
Completed college 216 420 56 42 83 27.8 53.7 5
Completed university 254 4,07 55 7.9 8.7 29.5 48.4 0
Completed graduate studies 110 4,07 8.2 3.6 10.9 273 50.0 0
Refuse 43 3.83 93 47 18.6 25.6 39.5 23
Income Less than $35,000 147 425 41 34 10.2 26.5 53.7 20
$35,000 to less than $55,000 189 417 74 37 9.5 22.8 56.6 0
$55,000 to less than $75,000 199 4.03 7.0 55 10.1 327 44.7 0
$75,000 + 305 412 49 6.6 12.5 23.0 525 7
Refuse 184 413 5.4 3.8 14.7 239 51.6 S

1,024 English-speaking Cable/Satellite TV Subscribers across Canada, Accurate + 3.1% 19 times out of 20
Random Telephone Survey, December 15-22, 2007
Commissioned by CTVglobemedia, CanWest MediaWorks
www.nanosresearch.com - Page 1




(1) NANOS

On a scale of 1to 5 where 1 is a very low value and 5 is a very high value, what type of value would you place on the following? [ROTATE]

Question - Having specialty channels

Total Very low value 2 3 4 Very high value Unsure
Responses Mean Percentage Percentage Percentage Percentage Percentage Percentage
Subscriber Aggregate 200712 1024 347 1.3 9.0 26.2 26.3 26.1 1.2
Cable TV service 701 3.46 1.4 10.1 25.0 26.1 26.2 1.1
Satellite TV service 323 3.50 1 6.5 288 26.6 25.7 12
Gender Male 411 345 1.7 73 29.4 26.0 24.6 1.0
Female 613 3.49 1.1 10.1 240 26.4 27.1 13
Age 18t024 45 3.82 1.1 6.7 133 26.7 4.2 0
25t034 104 3.62 7.7 8.7 221 35.6 25.0 1.0
35t0 44 197 3.63 7.1 7.6 259 335 259 0
4510 54 232 3.57 73 9.5 28.0 26.7 26.7 17
55t0 64 194 3.44 134 8.8 25.8 237 27.8 5
65 or over 162 2.96 222 11.1 29.6 16.7 173 3.1
Refused | 3.51 11.1 8.9 27.8 211 30.0 1.1
Education Some high school 62 3.02 24.2 16.1 129 17.7 24.2 48
Completed high school 158 3.38 13.9 1.4 215 26.6 253 13
Some college or university 181 347 8.8 7.2 33.7 26.5 221 17
Completed college 216 3.63 83 7.9 259 273 30.1 5
Completed university 254 3.52 10.2 9.4 25.2 27.6 27.2 4
Completed graduate studies 110 341 13.6 6.4 30.0 255 245 0
Refuse 43 3.54 93 7.0 27.9 25.6 25.6 47
Income Less than $35,000 147 3.36 11.6 12.2 279 211 24.5 2.7
$35,000 to less than $55,000 189 3.38 132 10.6 27.0 217 26.5 1.1
$55,000 to less than $75,000 199 3.46 1.1 8.5 28.1 27.1 24.6 5
$75,000 + 305 3.74 6.9 59 243 321 30.5 3
Refuse 184 3.23 16.8 103 25.0 245 212 22

1,024 English-speaking Cable/Satellite TV Subscribers across Canada, Accurate + 3.1% 19 times out of 20
Random Telephone Survey, December 15-22, 2007
Commissioned by CTVglobemedia, CanWest MediaWorks
www.nanosresearch.com - Page 2




(1) NANOS

On a scale of 1 to 5 where 1 is a very low value and 5 is a very high value, what type of value would you place on the following? [ROTATE]

Question - Having Canadian drama

Total Very low value 2 3 4 Very high value Unsure
Responses Mean Percentage Percentage Percentage Percentage Percentage Percentage
Subscriber Aggregate 200712 1024 2.97 153 18.8 30.4 19.9 135 2.1
Cable TV service 701 3.03 13.7 18.7 311 20.0 14.4 21
Satellite TV service 323 2.85 18.9 19.2 28.8 19.8 15 1.9
Gender Male m 2.75 19.5 22.1 29.2 19.5 83 1.5
Female 613 3.13 12.6 16.6 31.2 20.2 17.0 24
Age 18t024 45 2.67 26.7 17.8 26.7 20.0 8.9 0
25t034 104 2.87 12.5 20.2 40.4 17.3 17 1.9
35t044 197 2.90 14.2 24.4 27.4 21.8 10.7 1.5
451054 232 2.93 14.2 211 33.2 16.4 13.4 1.7
551064 194 3.10 16.5 14.9 273 21.6 18.0 1.5
65 or over 162 3.04 16.0 15.4 284 22 14.8 3.1
Refused 90 3.10 14.4 14.4 30.0 20.0 16.7 4.4
Education Some high school 62 2.74 274 16.1 24.2 16.1 14.5 1.6
Completed high school 158 3.03 17.1 15.2 27.8 23.4 14.6 1.9
Some college or university 181 2.85 17.7 19.9 29.8 155 12.7 44
Completed college 216 3.04 13.0 218 278 20.4 15.7 1.4
Completed university 254 298 1.0 19.7 36.6 22,0 9.1 1.6
Completed graduate studies 110 3.00 19.1 15.5 30.0 173 18.2 0
Refuse 43 3.12 9.3 20.9 27.9 233 14.0 4.7
Income Less than $35,000 147 3.01 184 15.6 28.6 17.7 17.7 20
$35,000 to less than $55,000 189 3.03 13.2 16.9 32.8 233 1.6 21
$55,000 to less than $75,000 199 3.00 11.6 21.1 32.7 21.1 11.6 2.0
$75,000 + 305 2.89 16.1 226 279 19.7 121 16
Refuse 184 2.99 17.9 14.7 31.0 17.4 16.3 2.7

1,024 English-speaking Cable/Satellite TV Subscribers across Canada, Accurate + 3.1% 19 times out of 20
Random Telephone Survey, December 15-22, 2007
Commissioned by CTVglobemedia, CanWest MediaWorks
www.nanosresearch.com - Page 3




(1) NANOS

On a scale of 1 to 5 where 1 is a very low value and 5 is a very high value, what type of value would you place on the following? [ROTATE]

Question - Having access to digital high definition television channels

Total Very low value 2 3 4 Very high value Unsure
Responses Mean Percentage Percentage Percentage Percentage Percentage Percentage
Subscriber Aggregate 200712 1024 2.87 259 16.1 18.8 15.0 20.3 39
Cable TV service 701 291 26.4 14.6 183 157 213 39
Satellite TV service 323 2.80 24.8 19.5 19.8 136 183 40
Gender Male 411 2.96 241 15.6 18.7 16.1 219 36
Female 613 2.81 271 16.5 18.8 144 19.2 41
Age 181024 45 3.13 26.7 8.9 20.0 133 311 0
25t034 104 3.01 183 183 19.2 25.0 15.4 38
35t044 197 3.05 223 173 16.8 19.3 23.9 5
451054 232 2.80 27.2 16.4 22,0 14.7 18.1 17
55t0 64 194 2.86 242 18.6 18.6 134 201 52
65 or over 162 2.82 315 8.0 179 1.1 21.6 9.9
Refused 90 249 322 233 156 6.7 16.7 56
Education Some high school 62 3N 21.0 13 129 17.7 22.6 145
Completed high school 158 293 29.7 8.2 19.0 133 241 57
Some college or university 181 293 215 18.8 215 1.0 221 50
Completed college 216 2.80 269 18.5 20.4 13.0 19.9 1.4
Completed university 254 2.94 22,0 193 193 193 193 8
Completed graduate studies 110 2.57 32.7 173 18.2 15.5 12.7 3.6
Refuse 43 2.82 37.2 7.0 47 18.6 233 93
Income Less than $35,000 147 2.74 28.6 143 163 129 17.7 10.2
$35,000 to less than $55,000 189 2.85 30.7 132 138 138 233 53
$55,000 to less than $75,000 199 2.81 23.6 18.1 251 16.1 15.1 20
$75,000 + 305 3.05 20.7 18.0 17.7 19.3 22.6 1.6
Refuse 184 2.76 29.9 15.2 20.7 9.8 212 33

1,024 English-speaking Cable/Satellite TV Subscribers across Canada, Accurate + 3.1% 19 times out of 20
Random Telephone Survey, December 15-22, 2007
Commissioned by CTVglobemedia, CanWest MediaWorks
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(1) NANOS

As you may know, a “basic” package of channels is provided to all customers by their cable or satellite providers. It consists of some local Canadian stations such
as Global, and CTV and usually includes a community channel. Usually the cable/satellite TV companies also provide other services in the basic package, including
major US networks such as ABC, NBC, and FOX and a few Canadian specialty services such as the Weather Network, CPAC, and Vision .

Optional channels are available for an additional fee and often come in packages such as Cable Plus/Value Pack/Value Combo and Gold Plus. Please tell me
whether or not you believe that any part of the amount you pay for basic (CABLE/SATELLITE TV) goes toward. ...

Question - Local Canadian stations such as Global and CTV (if yes probe) - Do you think a very large, large, moderate, small,
very small or no part of the amount you pay for basic (CABLE/SATELLITE TV) goes to local Canadian stations as a group

Yes - very Yes- Yes - very
Total No part large Yes - large moderate Yes - small small Unsure

Responses  Percentage  Percentage  Percentage  Percentage  Percentage  Percentage  Percentage

Subscriber  Aggregate 200712 1024 123 16 43 286 260 7.7 19.5
Cable TV service 701 1.8 13 5.0 274 254 83 208
Satellite TV service 323 133 2.2 28 313 272 6.5 16.7
Gender Male 411 14.1 15 44 253 28.2 8.8 178
Female 613 1.1 16 42 308 25 7.0 207
Age 1810 24 45 133 44 6.7 311 22 15.6 6.7
251034 104 125 1.0 19 26.0 30.8 9.6 183
35t044 197 10.2 20 5.1 29.4 29.4 112 127
45t054 232 15.5 13 47 233 272 6.9 211
55t064 194 12.9 2.1 4.1 314 27 5.7 21.1
65 or over 162 14.8 12 49 296 17.9 56 259
Refused 90 2.2 0 2.2 34.4 333 44 233
Education  Some high school 62 13 8.1 48 323 19.4 6.5 17.7
Completed high school 158 9.5 0 76 310 22 8.9 209
Some college or university 181 9.9 2.2 28 282 26.5 7.7 27
Completed college 216 13.4 5 4.2 292 287 83 157
Completed university 254 13.8 16 35 264 252 9.1 205
Completed graduate studies 110 127 9 18 309 2822 45 209
Refuse 8 186 23 93 209 326 23 14.0
Income Less than $35,000 147 8.8 20 6.1 320 04 6.8 2138
$35,000 to less than $55,000 189 1.1 5 53 307 338 79 20.6
$55,000 to less than $75,000 199 13.1 2.5 45 36 296 8.5 18.1
$75,000 + 305 121 2.0 3.0 318 259 7.9 17.4
Refuse 184 15.8 5 38 239 272 7. 217

1,024 English-speaking Cable/Satellite TV Subscribers across Canada, Accurate + 3.1% 19 times out of 20
Random Telephone Survey, December 15-22, 2007
Commissioned by CTVglobemedia, CanWest MediaWorks
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