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Question 1 - Do you think a woman should have or should not have the 
right to have an abortion in Canada? 

Total 
Should have the 

right 
Should not have 

the right Unsure 

Responses Percentage Percentage Percentage 
Region Canada 2010-05 1008 75.2 16.0 8.7

Atlantic 97 68.6 20.5 10.8
Quebec 251 88.8 8.5 2.6
Ontario 300 69.1 17.6 13.2
Prairies 214 69.5 19.9 10.6
British Columbia 145 77.2 17.0 5.8

Gender Male 507 73.4 16.9 9.7
Female 500 77.1 15.2 7.7

Age 18 to 29 198 72.4 18.1 9.5
30 to 39 194 77.5 16.3 6.3
40 to 49 217 76.1 14.9 9.0
50 to 59 172 77.9 13.7 8.4
60 plus 227 73.0 16.8 10.2

Home Own 745 76.1 15.8 8.1
Rent 226 75.0 14.2 10.9
Refused 37 60.2 31.8 8.0

Vote Profile Liberal 220 78.9 12.7 8.4
Conservative Party 277 68.1 21.3 10.6
NDP 158 83.5 10.4 6.1
Bloc Québécois 71 93.5 4.4 2.1
Green Party 38 79.6 18.4 2.0
Undecided 244 68.7 19.6 11.6

Urban/Rural Urban 803 76.7 14.4 8.9
Rural 205 69.6 22.3 8.1
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Why do you have that opinion? 

 

  
Do you think a woman should have or should not have the 

right to have an abortion in Canada? 
 

  
Should have the 

right 
Should not have 

the right Unsure Total 
 A woman should have the right/it is a woman’s choice Count 556 0 0 556

    73.4% .0% .0% 55.2%
  Abortion is murder (taking away a life, killing a human) Count 0 34 0 34
    .0% 21.0% .0% 3.4%
  Religious reasons Count 0 18 0 18
    .0% 11.1% .0% 1.8%
  Depends on the situation (i.e. emergency situation) Count 94 9 0 103
    12.4% 5.6% .0% 10.2%
  That's my opinion Count 69 23 0 92
    9.1% 14.2% .0% 9.1%
  Abortion should not be used as means of birth control Count 3 5 0 8
    .4% 3.1% .0% .8%
  Prolife/abortion is wrong Count 0 57 0 57
    .0% 35.2% .0% 5.7%
  Healthcare/a healthcare matter Count 4 1 0 5
    .5% .6% .0% .5%
  Pro-abortion Count 2 0 0 2
    .3% .0% .0% .2%
  Government should decide Count 2 0 0 2
    .3% .0% .0% .2%
  Unsure Count 28 15 88 131
    3.7% 9.3% 100.0% 13.0%

Total Count 758 162 88 1008

 100.0% 100.0% 100.0% 100.0%
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Word Clouds – Why Support or Oppose Right to Abortion 
The following word clouds represent the responses given by participants when asked why they support or oppose the right to abortion.  Readers should note that the size of the 
font in the word cloud represents the frequency that word was used, the larger the font, the more frequently a word was used. 

Oppose the Right to Abortion Word Cloud 
For those who oppose or somewhat oppose women having the right to have an abortion in Canada, why do you have that opinion? (For those opposed n= 162) 

 
 

Support the Right to Abortion Word Cloud 
Q10. For those who support or somewhat support women having the right to have an abortion in Canada, why do you have that opinion? (For those who support n= 758) 
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Question 3 - Should people who receive Canadian aid internationally enjoy greater, the 
same, or less access to safe abortions than people in Canada? 

Total Greater access The same access Less access Unsure 

Responses Percentage Percentage Percentage Percentage 
Region Canada 2010-05 1008 9.4 67.7 9.0 13.9

Atlantic 97 7.9 67.3 7.1 17.7
Quebec 251 13.6 73.1 7.9 5.3
Ontario 300 9.0 63.6 11.7 15.7
Prairies 214 6.5 64.7 8.1 20.8
British Columbia 145 8.2 71.6 7.9 12.2

Gender Male 507 11.0 65.9 9.3 13.8
Female 500 7.8 69.5 8.7 14.0

Age 18 to 29 198 8.6 67.6 9.5 14.3
30 to 39 194 10.6 72.5 8.8 8.1
40 to 49 217 10.0 67.7 9.0 13.4
50 to 59 172 11.9 66.8 7.5 13.7
60 plus 227 6.7 64.4 9.8 19.0

Home Own 745 9.6 68.1 8.5 13.7
Rent 226 9.7 67.6 9.1 13.7
Refused 37 3.3 60.5 18.0 18.3

Vote Profile Liberal 220 15.8 66.1 7.0 11.1
Conservative Party 277 5.9 66.1 11.1 16.8
NDP 158 5.9 78.4 4.7 11.0
Bloc Québécois 71 11.3 77.1 7.5 4.1
Green Party 38 15.0 71.8 10.1 3.2
Undecided 244 8.5 60.7 11.4 19.5

Urban/Rural Urban 803 10.5 67.7 8.6 13.2
Rural 205 5.2 67.9 10.4 16.4
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Question 4 - What should be the top priority for Canada's overseas aid programs: maternal and family health, 
education, food programs or poverty? [Choose One] 

Total 
Maternal and 
family health Education Food programs Poverty Unsure 

Responses Percentage Percentage Percentage Percentage Percentage 
Region Canada 2010-05 1008 18.0 33.2 21.5 22.4 5.0

Atlantic 97 21.9 32.1 17.9 23.4 4.7
Quebec 251 22.7 29.9 23.4 24.1 .0
Ontario 300 15.9 34.5 23.5 18.9 7.2
Prairies 214 16.1 32.0 18.7 24.9 8.4
British Columbia 145 14.2 38.6 20.7 22.6 4.0

Gender Male 507 12.7 34.5 23.2 24.2 5.4
Female 500 23.3 31.8 19.8 20.6 4.5

Age 18 to 29 198 18.1 34.3 19.0 24.8 3.8
30 to 39 194 23.8 28.1 25.0 20.0 3.1
40 to 49 217 14.4 35.3 23.4 21.9 5.0
50 to 59 172 18.1 35.8 21.7 20.4 4.0
60 plus 227 16.2 32.4 18.7 24.4 8.3

Home Own 745 17.7 35.0 21.5 20.0 5.8
Rent 226 19.0 27.9 19.8 30.3 2.9
Refused 37 16.7 29.2 31.4 22.7 .0

Vote Profile Liberal 220 26.2 25.9 18.6 25.2 4.1
Conservative Party 277 16.2 35.2 24.4 18.7 5.5
NDP 158 17.4 39.3 18.0 22.8 2.6
Bloc Québécois 71 21.8 22.4 23.7 32.1 .0
Green Party 38 4.8 52.4 16.6 23.4 2.8
Undecided 244 13.8 33.7 23.2 20.8 8.5

Urban/Rural Urban 803 18.0 34.2 20.7 22.2 5.0
Rural 205 18.0 29.3 24.7 23.1 5.0
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The Nanos Approach 

At Nanos Research, we are experts at helping public-facing companies and organizations connect with 
the “hearts and minds” of customers or the general public. Our advantage comes from over 20 years 
experience in understanding the numbers and building upon them to provide strategic insight and 
intelligence in support of our clients’ business, marketing, public affairs and communications needs.  
 

Getting Started 
At Nanos, we believe that small steps can lead to large insights. We are regularly in the field with a 
national omnibus surveys. We’ll sit down with you to learn about your challenges and work on your 
challenge together. The results can be used to conduct a strategic assessment of your current 
challenge or can be the basis of a broader mission plan for you to achieve your market or mind share 
objectives.  

The Right Solution for the Right Job
- Strategy Retainer 
- Strategic Assessment 
- Telephone Surveys 
- Online Surveys 
- eDeliberative Polling and Online Dialogue 
 

- Focus Groups 
- Elite in-depth interviews 
- Mystery Shopping 
- Management Consulting  
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Our team is headed by Nik Nanos, a leader in the market and public opinion research industry 
recognized for the quality of his work, the insightfulness of his counsel and his professional 
integrity. Media organizations regularly call upon Nik Nanos and Nanos Research to capture 
the public pulse and analyze complex issues. 

The Nanos Research Group
 
Our group of companies is a national team of like-minded research professionals and 
organizations bound by a common commitment to quality research, quality service and 
superior research outcomes. 

 
Contact us today for your next research or strategy project. 

 
John Nanos, Senior Vice President 

North America Toll-free 1(888) 737-5505 ext.223 
(416) 493-1965 ext. 223 

jnanos@nanosresearch.com 

A Trusted Source

   www.nanosresearch.com 
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