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Methodology

Question: Thinking about the price of gas | am going to read you three statements and | would
like you to tell me which, if any, comes closest to your view? (Read and Rotate)

a.l will be driving more this summer, regardless of the price of gas.

b.1 will be driving less this summer because of the price of gas.

¢.The price of gas will have no impact on how much | drive this summer.

Between May 30th and June 2nd, 2006, SES Research
conducted a random telephone survey of 507 Ontarians 18

years and older.
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The aggregate survey results are accurate +4.5 %, 19 times Driveless
out of 20. Margins of accuracy are wider for subgroup 18%
samples. Readers should note that the data was weighted

for gender and age to match the 2001 Canadian census ’

results for Ontario. Results should be consider representative

of the Ontario population. Results may not add up to 100%
due to rounding.

The initiative was part of the SES Ontario Omnibus Survey
and was registered with the Marketing Research and

Intelligence Association of which SES is a member. No impact
44%
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